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with a                Membership

Get £10 off  your gift  purchase with the code GINGIFT10
www.craftginclub.co.uk/gifts

Give the Gi ft  of Gin! 

As a Craft Gin Club Member, your gift recipient will:

- discover the world?s most delicious gins
- become a ginnoisseur with GINNED! Magazine
- support the ginnovation of independent distillers 
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Editor's Note
When we?re feeling a bit worn down by the job of organising the best gin 
discovery experience for our Club Members (a job we love!), we sometimes need 
to take a step back, relax and indulge with a refreshing trip to the spa. But this 
month, we?re relaxing and indulging with gin, one that actually comes from the 
spa: Slingsby Gin of Harrogate.

The first gin produced in the famous spa town, Slingsby is also the namesake of 
the man that discovered the first Harrogate springs in the 16th Century and 
touched off a long history of health tourism in which people traveled 
to Harrogate to ?take the waters?, ie, relax and indulge with mineral-rich 
spring water.

If Harrogate springs have been around for a while, then Slingsby Gin is quite the 
spring chicken - it?s brand new! After the Slingsby team presented their first test 
batch to people in the industry and discerning drinkers, they approached us to 
help launch their gin with you. The Slingsby team is very happy to have Craft Gin 
Club Members as amongst the first to taste their new gin and are looking forward 
to your feedback. Tell us what you think of the Slingsby bottle, branding and 
most importantly, the gin itself! 

When you mix your first Slingsby cocktail (we suggest starting with the Signature 
Serve on page 11 to ease you in), sit back in your favourite gin drinking chair and 
have a browse through GINNED! With all you?ll learn about Harrogate and its 
famous spas while you sip your G&T, we?re certain you?ll end your day feeling 
relaxed and indulged, ready to pour yourself another glass of Slingsby Gin.

Cheers!
JON HULME & JOHN BURKE, Co-Founders
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"Harrogate is the 
queerest place with 

the strangest people 
in it, leading the 

oddest lives of 
dancing, newspaper 
reading and dining.? 

- Charles Dickens,
upon his 1858 visit to Harrogate 
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hen chronicler of the 
Victorian age and literary 
genius Charles Dickens 
passed through Harrogate 

in the mid-19th Century, the town was 
enjoying the height of its popularity, a 
popularity that had reached all corners of the 
British Isles and had begun to spread 
throughout the Empire and the world. But 
how did this small town in North Yorkshire 
gain such fame? And why did Dickens find 
it so queer? 

The purported queerness of Harrogate dates 
back some 300 years from Dickens visit when 

the tiny hamlet was almost lost in the 40 
square miles of the Ancient Royal Hunting 
Forest of Knaresborough, a forest no longer 
used for much by the mid 16th century as both 
its deer and timber had been depleted. The 
crux of the forest and historic market town, 
Knaresborough, about three miles from 
Harrogate with a prime position on the River 
Nidd, for centuries far outweighed the hamlet 
in regional importance with its castle and 
departure point for hunt-hungry royalty. 

Over the years, however, Harrogate?s 
importance gradually overtook that of 
Knaresborough thanks to a source of water 

W

Slingsby 
Gin Springs 
to Life Sl ingsby 

Botanical s 

Sour ced f r om  Har r ogate:

green & jasmine tea, seven seas 
rosemar y, si lver  posie thyme, 
ci trodorus thyme, vulgar is thyme, 
r hubarb, sage, lovage, cher vi l , 
hyssop, pr imrose, sweet cicely, 
oregano, nettle, mi lk thistle, 
moor land heather

Sour ced inter nat i onal l y

rosehip, angelica, cassia, or r is 
root, cor iander, l iquor ice, 
grapefrui t, madagascan juniper
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other than the Nidd, a source 
discovered in Harrogate in 1571 
by a man named William 
Slingsby, a man honoured 
today with your Gin of the 
Month, Slingsby Gin. 

An account of Slingsby?s 
discovery can be found in the 
1626 work, Spadacrene Anglica 
or The English Spaw Fovntaine, 
by a ?Dr. in Phyficke?, the 
?Yorke?-based Edmund Deane. 
Deane wrote of ?Mr. William 
Slingesby? as ?a gentleman of 
many good parts, of an ancient, 
and worthy Family neere 
thereby; who having travelled 
in his younger time, was throughly acquainted 
with the taste, use, and faculties of the two 
Spaw fountaines.? As a traveled man, Slingsby 
declared the Harrogate spring as ?much 
better? than the ?tart fontaines beyond the 
seas,? an account echoed by a local physician 
of the time, Timothy Bright, who upon 
remembering his journey to the ?Spaw in 
Germany? first gave Slingsby?s aquatic 
Harrogate find the name English Spaw. 

The German ?spaw? is the Belgian town of 
Spa, the town from which the term ?spa?, 
meaning a place with a source of healing 
waters, originates and is in common usage 
today. Slingsby, according to Deane, ?did 
drinke the water of this Fountaine every yeare 
after all his life time, for helping his infirmities, 
and maintaining of his health,? a practice that 
grew over time with locals and began to 

attract visitors thanks to 
the publication of 
Spadacrene Anglica. 

For two centuries after 
Deane?s description of 
Harrogate?s waters, 
health tourism grew 
steadily and brought 
increasing wealth to the 
town while people 
continued to find new 
springs in the area with 
chalybeate (iron) springs 
in the village of High 
Harrogate and sulphur springs dominating the 
adjacent village of Low Harrogate. The 
200-acre common known as the Stray was 
established in 1778 and its establishing 
Enclosure Act declared that all could use the 
land and drink freely from its springs. 

In the Victorian era, Harrogate truly hit its 
touristic stride. By the 1830s, 10,000 
spa-seekers travelled to the expanding town. 
Thirty years later this number stood at 30,000, 
a growth encouraged by the 1842 erection of 
the Royal Pump Room, a structure that 
permitted the all-weather use of the popular 

"Mr. William Slingesby... a 
gentleman of many good parts... 

was thoroughly acquainted with the 
taste, use, and faculties of the two 

Spaw fountaines"

Har r ogate spr ings 
ast r ay on the St r ay

Get t i ng pum ped to take 
the water s at  the Royal  

Pum p Room , 1852



 craftginclub.co.uk     7

Old Sulphur Well 
over which the 
Pump Room was 
built. Other 
developments such 
as a theatre, an 
opera house and 
the Valley Gardens 
constructed for 
Queen Victoria?s 
Golden Jubilee 
accompanied an 
ever-increasing 
number of hotels 
and restaurants to 
perpetuate the 
town?s 
attractiveness and 
tourist amenities. 

With their 
popularity booming around the time of 
Dickens? 1858 stay, visits to Harrogate evolved 
into a regimented science not unlike the 
structured package tours organised by travel 
agencies today. The recommended ?cure? 
period for those seeking to optimise their 
health was three weeks, a lengthy time which 
no doubt reflects the slower travel of the day 
just as much as it does the desires of the 
town?s inhabitants to have visitors spend as 
much money as possible. 

A recommended day-long itinerary (see box) 
was developed which included up to three 
visits to the Pump Room each with a glass of 
sulphur water and various leisure activities 
throughout the day which suggested 
partakers make sure to ?avoid exertion?. 

The itinerary mirrors Dickens? observations of 
strange people ?dancing, newspaper reading, 
and dining? and is the precursor to the theme 
that Slingsby Gin has chosen as the 
foundation for enjoying its spirit: ?relaxing, 
indulging and socialising.? 

GIN SPRINGS ETERNAL 

?Harrogate is unlike other towns in the UK. We 
don?t have the industrial heritage of other 
places,? explained Marcus Black, one of the 
conceptual giniuses behind Slingsby, when 
speaking of the origins of the Slingsby 
concept. ?So the starting point for us is 
Harrogate?s heritage of going to the theatre, 
flower shows, enjoying a nice meal, shopping, 
etc. We wanted Slingsby to capture the 
essence of Harrogate, the reason why people 
have historically come here: to relax, indulge, 
and socialise.? 

To capture this essence of Harrogate it was 
necessary to integrate local essences in each 
bottle. Seventeen of Slingsby Gin?s 
twenty-four botanicals have a tight link with 
Harrogate and the surrounding area. The 
Slingsby founders worked with the luxury 
hotel Rudding Park, which established its own 
kitchen garden, to find twelve botanicals all 
overseen and selected by the hotel?s gardner. 
Engagement with local businesses extended 
to the town icon Taylors of Harrogate which 
contributes the gin?s green tea and jasmine 
elements. Slingsby also worked with local 
botanists to source nettle, heather and 
primrose from the nearby Nidderdale Area of 
Outstanding Natural Beauty. 

But the primary Harrogate essence in Slingsby 
Gin is the spring water on which the town?s 
history is built: not only does this new gin take 
its name from the man who discovered the 
first wells and their restorative properties, but 
also these historic waters are in every bottle. 
Slingsby works with the family-owned Langley 
Distillery near Birmingham for the first step of 
the distillation process - the maceration and 
distillation of the botanicals in the base spirit - 
a process which now takes only a day to 
complete but which took twelve painstaking 
months of trials and tribulations in order to 

SPA ITINERARY 

7am ? 8am Rise, visit the Pump 
Room for f irst tumbler of  water

7am ? 8.15am
Walk about, l istening to the band

8.15am
Take second tumbler of  water

8.15am ? 9.00am
Listen to the band, and if  prescribed 
take third glass of  water

9.00am ? Breakfast. For some 
people it is advisable that they 
drive; either by omnibus, carriage, or 
bath chair. The walk home can be 
advantageous if  it is accomplished 
without undue fatigue. Care should be 
taken to avoid exertion.

10.00pm ? 11.00am
Morning paper or letter writing

11.am
Shopping/ Walk/ Listen to band/ Bath

11.30am
Second visit to the Pump Room

1.00pm Rest for half  an hour

1.30pm Lunch followed by one hour 
of  rest. Af ternoon Driving, Walking, 
Cycling, Golf ing or third visit to Pump 
Room. Af ternoon tea in Gardens 
listening to the band

7.00pm Dinner Concert room

10.00pm Bed

Sl ingsby botan ical s at  
the Rudding Par k  
k i tchen gar den

Cur es what  ai l s you: Sl i ngsby's 
blue chem ists bot t l es
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get the recipe just right. After the distillation, 
the 87% ABV spirit is shipped to the Slingsby 
team where the gin is brought down to its 42% 
bottle strength with Harrogate spring water 
and single grain spirit. 

The bottle itself is also reminiscent of the 
restorative properties of Harrogate water in 
that it was inspired by an old chemists bottle 
from the late 1800s that the Slingsby team 
found at a local antique shop. The association 
with chemistry harks back to the history of gin 
which was first conceived as a medicine in 
13th century Holland and was further used as 
a sort of medicine in the British Empire as it 
was mixed with quinine tonic to stave off 
malaria (thus the creation of the Gin & Tonic). 
Dimples on each side of the bottle make it 
easy to hold and the carefully selected 
Portuguese cork afford Slingsby drinkers an 
easy opening and a proper cork pop. 

This packaging combined with the ?light, 
refreshing and versatile? gin make for an 

experience that Slingsby concocted to 
encourage drinkers to have more than one 
serving per sitting. ?We want people to say 
they love the experience and for them to 
experiment with tonics and garnishes as 
Slingsby himself did with spring water all 
those years ago,? explained Marcus, who went 
on to say they want people to see Slingsby in 
the same light as they might see Grey Goose 
in the vodka market - as the best in its class.

As visitors to Harrogate have for centuries 
come for its spring water and more recently to 
indulge in Bettys Café and Tea Room, now 
they can travel to the city for a local gin 
experience. Slingsby Gin has opened a shop in 
the town centre dedicated to gin, its unique 
history, the story of William Slingsby and 
Harrogate?s famous water. Conceived as a 
flash to the past of Victorian chemists shops, 
the ?retail experience? features a Gin Lab for 
creating and tasting new botanical mixtures, a 
botanical wall with herbs from Slingsby and 
other common plants and spices used for gin 

growing on it, thirty different tonics from 
around the world with which to mix and 
match different gins, and a Spirit of Harrogate 
room that takes visitors through the history of 
the town and its new gin.

THE SOURCE OF 
HARROGATE?S HAPPINESS 
A visit to the shop and a dram or two of its 
signature gin is certain to leave a smile on 
your face, a smile similar to those which you?ll 
also see on the faces of Harrogate?s 
inhabitants. For three years, running, the town 
has earned the venerable top-spot on the list 
of ?happiest towns to live in the UK.? 

What brings this happiness? Is it the health 
benefits that the 88 springs within a two-mile 
radius of the town bring? Is it the 
lovely Victorian architecture that portrays the 
town?s heritage?

According to the survey conducted by online 
property portal, Rightmove, Harrogate brings 
happiness to residents for a mixture of 
reasons from neighbourliness to safety. 
Harrogate MP Andrew Jones told the 
Guardian after the 2013 survey, "I think it is 
about the sense of community in the town. It's 
also a very down to earth place. There are 
lots of really good businesses which have 
grown organically and sensibly with little 
boom and bust.? 

Slingsby Gin is just the latest incarnation of 
one of these ?really good businesses?, a 
delicious gin poised to grow as organically as 
the botanical wall in its flagship shop and to 
perpetuate the happiness of Harrogate. 
Perhaps if Mr. Dickens were around to stop off 
at Harrogate today, he would still find it the 
?queerest place with the strangest people?. 
But just a sip of the town?s signature gin and 
he would see the lives of the town folk are not 
the ?oddest?: they simply enjoy a bit of 
relaxing, indulging and socialising all with a 
glass Slingsby. 

Tewit Well discovered by 
William Slingsby in 1571 

and identified for its medicinal 
qualities.

St John?s Well, discovered 
by Dr Stanhope in 1631, 

was recognised as medicinal 
and restorative in its nature.

Harrogate bottles its water 
for the first time in 1740 
and has a strong heritage 

of bottling its water that 
continues to this day.

The Stray was created in 
1778 to connect new land 

to a number of springs and to 
provide fresh air for visitors from 
their smog-ridden cities.

After World War II, the 
newly formed NHS 

recognised taking Harrogate 
waters as a legitimate 
prescription treatment until 
1968.

In 1971, on the 400th 
anniversary of Slingsby?s 

finding of The Tewit Well, the 
well was finally sealed. The 
Victorian Well Head can still be 
seen on The Stray to this day.

Harrogate?s Royal Baths 
were opened in 1897 to 

satisfy the ever growing 
demand of the Victorian elite 
for the town?s waters, and 
served the public until 1969.

A Br ief  Histor y of  Har r ogate Water

1 2 3 4

5 7 8The Royal Pump Room 

was built in 1842 to 

provide access to the most 

sulphurous well in the world. It 

became a museum in 1953.

6

Restor ing the 
Spi r i t  of  Har r ogate 
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itting on 2,000 acres of 
Yorkshire green on the 
southern outskirts of 
Harrogate you?ll find one of 

the UK?s premier luxury hotels and 
resorts, Rudding Park. The hotel 
building, a Grade 1 listed Regency 
house, dates back to 1805, nineteen 
years before its purchase and 
completion by Sir Joseph Radcliffe, 
2nd Baronet. The Radcliffe Baronets 
occupied the house for nearly 150 
years until they sold it to the current owners, 
the Mackaness family, in 1972. 

Since they took over the property, the 
Mackaness have transformed the Regency 
house into an 88-room hotel that has won a 
number of awards including the Best Hotel 
in the UK outside of London in 2013, 2014 
and 2015. For golfers, there is an 18-hole 
course as well as an innovative 6-hole 
course that allows for a quick round of an 
hour and a driving range lit by floodlights 
for nighttime playing. The hotel spa 
includes a full menu of relaxation 
therapies from massages to manicures 

and sources the finest skin and beauty 
products for its visitors.  

For Craft Gin Club Members, the 
hotel is most interesting for its 
grounds, upon which sits the 
Kitchen Garden, a plot 
populated with over 100 
different fruits, vegetables, 
flowers and herbs which are all 
used by Rudding Park?s 
Clocktower Restaurant. The 
garden, built in 2014, allows the 
restaurant?s chef a variety of 
freshly picked ingredients to 
maintain an exciting menu and 

the restaurant?s  2AA Rosette status. But more 
importantly for our gin purposes, it also 
provides twelve of Slingsby?s twenty-four 
botanicals including thyme, rhubarb, sage, 
primrose and oregano and along with 
Harrogate water embodying the gin?s 
Harrogate roots. 

If you jot up to Rudding Park for a round of 
golf, a day at the spa or just some fresh air, 
you can visit the Kitchen Garden to see where 
Slingsby Gin originates and then pop off to the 
restaurant bar to enjoy a Slingsby cocktail, 
proudly served under the restaurant?s pink 
crystal chandelier, next to its 400 year-old 
Catalonian olive tree, or al fresco 
on its terrace. 

The Splendour
of Slingsby
from Rudding Park's Garden of Grandeur  

For more 
information and 
bookings, visit 

ruddingpark.co.uk

S
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n the late Victorian era, right around 
the time that the spas of Harrogate 
were becoming popular with foreign 
dignitaries, Yorkshire resident Charles 

Edward Taylor began sourcing specialty teas. 
With the popularity of his Yorkshire tea, 
Charles established CE Taylor & Co. in 1886, a 
company name that became known as simply 
Taylor?s and which not long after became 
associated with several tea houses set up by 
Charles? two sons to capitalise on the 
popularity of the Yorkshire Tea brand. Tea 
shops expanded into cafés including the Café 
Imperial in Harrogate (pictured above) which  
became a town icon. 

In 1962, the owners of Betty?s Tea Rooms 
purchased the Taylor and Yorkshire tea brands 

from the Taylor?s to create the Bettys and 
Taylors Group which today runs a number of 
tea rooms, cafés, confectionary brands and 
and even a cooking school. 

Yorkshire Tea remains Taylor?s most popular 
brand and is the UK?s third largest tea brand 
behind PG Tips and Tetley. But it has 
the honourable distinction of being the largest 
- and one of the few remaining - family-owned 
tea businesses in the country (both PG Tips 
and Tetley are owned by multinational 
conglomerates Unilever and Tata 
respectively). 

Apart from Yorkshire Tea, Taylor?s offers a wide 
range of black and green teas, roast and 
ground coffees and a selection of fruit and 
herbal teas, the latest varieties of which are 
featured in your Slingsby Gin of the Month 
box. Taylor?s worked with the Kew Royal 
Botanic Gardens to create a line of herbal 
infusions that the company?s Tea Innovation 
Manager, Kate Halloran, calls ?the purist, best 
tasting infusions available to buy?  We 
know that a lot of customers find the taste of 
herbal and fruit teas disappointing, so we 
wanted to make sure ours tasted authentic 
and full of flavour.? 

The combination of Slingsby and Taylor?s in 
your gin box this month takes the relationship 
between the two companies deeper as two of 

Slingsby Gin?s botanicals - green tea and 
jasmine - come from Taylor?s. What?s more, 
herbal teas make for amazing creative 
cocktails such as the Slingsby Taylor Cocktail. 

Sl ingsby Taylor 
Cocktai l

- 1 x Green tea with Strawberry &  
Vanil la               

- 35ml Slingsby Art isan Gin
- Vanil la pod
- Cubed Ice

Preparation: 

Boil water and add Taylors Green Tea with 
Strawberry & Vanilla tea bag as well as the 
vanilla pod. Leave for 5 minutes. Add 35ml 
of Slingsby Artisan Gin. Add ice and strain 
into a bone china cup. Garnish with 
strawberry half & one mint leaf

I

Tea &
Tipple
Taylor?s of Harrogate
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Cocktales

Slingsby Smiles!
Harnessing the happiness of Harrogate

Sl ingsby Signature Serve
- 35ml or 50ml Slingsby gin
- 200ml premium tonic

Preparation: 

Serve in a Slingsby speakeasy gin cocktail glass with 
plenty of ice. Garnish with a pink grapefruit twist, 
blueberries and an edible flower.

With Harrogate the UK?s happiest place three years running, you?ll 
likely find the UK?s highest concentration of smiles per capita in the 
spa town. To accommodate the smile that scrumptious Slingsby 
cocktails will put on your face, we take a look at the phenomenon 
that is the smile in several of its forms.
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Selling  

the Smiley
Making mill ions on merriment

Cocktales

$45. 10 minutes. That?s all it took to create one 

of the modern era?s most iconic images, one 

that makes all that see it as happy as the 

people of Harrogate: the Smiley Face. The 

origins of the Smiley story are as simple as the 

design. But the story?s development over the 

years left bigger smiles on the faces of some 

rather than others.

The Smiley story starts in 1963 in the 

Massachusetts city of Worcester, a town which 

doesn?t have much to make its residents smile 

(trust us - your GINNED! correspondent spent 

his university years in the city). An acquisition 

by the Worcester-based State Mutual Life 

Assurance Company had left employee 

morale low and the management sought a 

scheme to raise spirits, hiring freelance artist 

Harvey Ball to create a delightful design - 

specifically a smile - to be used on pins that 

would be handed out to employees. 

With these orders, Ball went to work. ?I made 

a circle with a smile for a mouth on yellow 

paper, because it was sunshiny and bright,? 

Ball told the Associated Press in 1996. But 

when he turned the simple drawing over the 

smile turned into a frown. As that wouldn?t do 

for the insurance company?s desired 

?happiness campaign?, Ball simply added 

two oval dots above the curved black line to 

form a face. And the rest is happiness 

history?  almost.

The smiley pins turned out to be hugely 

popular and what began as an order for 100 

pins handed out to employees quickly 

transformed into orders of 10,000 as the 

insurance company?s customers began asking 

for them. 

But not until the 1970s did anyone begin to 

make money from the world?s second-most 

famous smile (after Mona Lisa, of course), 

specifically three people on two continents. 

In 1970, a pair of brothers in Philadelphia, 

Bernard and Murray Spain who owned novelty 

gift shops, stumbled upon the smiley face 

whilst looking for something to merchandise 

that would represent the anti-Vietnam War 

sentiment in the States. When sales 

immediately took off, the brothers quickly 

trademarked the face combined with the 

tagline ?Have a happy day? (later changed to 

?Have a nice day?), a combination that 

resulted in the sale of over 50 million pins 

amongst other smiley paraphernalia by 1972 

making the Spains multi-millionaires. 

Sl ingsby Tewi t  Sour
- 40ml Slingsby Gin
- 20ml sugar syrup
- 20ml fresh lemon juice
- 25ml egg white
- 5ml creme de violette
- 1 dash aromatic bit ters

Preparation: 

Dry shake thoroughly and then wet shake 
before straining. Serve in a coupette 
and garnish with a lemon twist and 
edible flowers.
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On the other side of the Atlantic, French media 

man and journalist Franklin Loufrani began 

using the smiley face on January 1st, 1972 in 

his freelance column for the evening paper 

France Soir for which he wrote a ?happy news? 

column. Having helped to license the image of 

the children?s book hero, Babar the Elephant, 

Loufrani took his knowledge of copyright 

protection and trademarked the smiley face. 

As the newspaper in conjunction with French 

radio station RTL ran the ?Take time to smile? 

campaign in 1972, Loufrani earned one cent 

on each of the 12 million stickers sold during 

the campaign, followed soon after by 2 million 

t-shirt sales with the yellow effigy. ?By the time 

I was 30,? Loufrani told French newspaper Le 

Figaro in 2010, ?I made a magnificent living. I 

had offices on the Champs Elysées, a beautiful 

country house, and a car with chauffeur 

and a telephone.?

Loufrani didn?t stop there, however. 

Throughout the 1980s and 1990s he continued 

to earn royalties from the licenses he owned 

on the smiley brand and in 1996 launched the 

company Smiley Company with his son to 

manage the 

trademarks he owned in over 80 countries 

around the world, trademarks that in the 

digital age have extended to emoticons. 

Today, the London-based Smiley Company 

earns over £100 million annually and is one of 

the world?s top 100 licensing companies.

But with the billions of pounds generated by 

Smileys since the 1963 inception of the icon, 

how did Harvey Ball make out financially? Not 

very well it turns out. Ball didn?t even discover 

that Loufrani had trademarked the Smiley 

until 1998 when the Frenchman threatened to 

sue US companies that sold Smiley products 

in the countries where he owned the 

trademark. Despite a lifetime of association 

with the Smiley face he created, including the 

city of Worcester calling itself ?The Birthplace 

of the Smiley Face? and the 1999 

establishment of the Harvey Ball World Smile 

Foundation which raises money for children?s 

causes and organises World Smile Day, all the 

money that Harvey Ball ever received from his 

internationally-recognised creation was his 

1963 payment of $45. 

Sl ingsby Tewi t  Sour
- 40ml Slingsby Gin
- 20ml fresh lemon juice
- 15ml cherry brandy
- 15ml triple sec
- 5ml yellow chartreuse
- 2 dashes aromatic bit ters
- 80ml pineapple juice
- 10ml grenadine

Preparation: 

Wet and dry shake. Serve in a short glass 
with no ice and a bitters flourish.

From Grin to 
Chagrin 
What originally began as an image to 
promote general happiness in society, the 
Smiley has evolved over the years, 
oscillating towards more contrarian 
societal depictions and even criminal pop 
culture representations.

Dystopian Comics: 
Watchmen 
The creators behind the 
popular 1980s comic 
book series 
transformed into a 
Hollywood blockbuster 
in 2009 chose to use a 
blood-stained Smiley 
face as a recurring symbol to 
demonstrate the murder of a superhero, 
a murder which tips off chaos. 

Acid House: ?Beat Dis? 

The 1987 track from 
electro dance music 
outfit Bomb the Bass 
reached number 2 on 
the UK charts and 
released its single 
adorned with a smiley 
face with blood on it à la Watchmen. The 
?Beat Dis? smiley, however, is more 
closely associated with the club scene 
of the day in which the smiley was 
printed on the ecstasy pills taken by acid 
house fans. 

Grunge rock: Nirvana 
Although it?s not known 
why the stoned smiley 
face came about, it is 
generally agreed who 
drew it: Nirvana 
frontman Kurt Cobain. 
The face which has 
become synonymous with the band and 
the height of alternative rock first 
appeared on the poster for the 
September 1991 release party of the 
band?s breakthrough album, Nevermind.

Smiley Face Killers 
A theory put forth by 
two retired detectives 
linked together the 
alleged murders of 40 
young American males, 
primarily in the 
Midwest. All appeared 
as drownings before the policeman 
started to investigate suspecting a group 
of serial killers was behind the murders: 
at 12 of the 40 supposed points of entry 
into the water where the 
men drowned, the detectives found 
smiley faces. 

On the bal l : Har vey 
Bal l  sketches sm i les 

Fr ank l i n  Louf r an i : 
w iping the sm i le of f  
Har vey Bal l ?s face 
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f Harrogate claims the UK?s highest 
concentration of smiles written on the 
faces of its people, then it?s likely that 
those same people are texting the 

highest volume of smileys written on their 
phones, especially in the fun form of emojis. 
Since their inception in Japan in the late 
1990s and with the rise of smart phones, 
emojis are the fastest growing means of 
communication with an estimated 6 billion 
now used daily in 14 billion text messages. 

But will their growth crowd out words? Can we 
speak only with emoji? In one extreme 
experience, a New York City couple, Adam 
Goldmark and Liza Stark gave it a shot.  

Towards the start of 2014, Goldmark and Stark 
underwent a ?textperiment? to see what 
would happen when they texted each other 

exclusively by emoji for a month. Initial 
communication was pretty basic - they had to 
figure out how to say ?I? and ?you? so each 
chose an emoji to represent themselves - but 
quickly evolved as certain emojis came to 
represent concepts such as the image of a bus 
that became the default for ?transportation? 
and a cartoon winking bunny that expressed 
?love?. As the days went by, communication 
became increasingly complex as more images 
replaced words (see box). 

With Adam and Liza managing their 
relationship with emojis and the rapid growth 
of the smileys, is a new type of language 
evolving? Not really. Humans have 
communicated through images since written 
language began thousands of years ago. 
Languages such as Ancient Egyptian and 
Chinese got their start with ideograms, 
defined by the Oxford Dictionary as ?a 
character symbolizing the idea of a thing 
without indicating the sounds used to say it.? 

In some instances, ideograms are more 
effective than words from a split-second 
synapse-connection perspective. For example, 
if you look at an image of a pig your brain 

recognises it immediately as a pig. But when 
you look at the word ?pig? your brain first 
understands the letters, the sequence of the 
letters, the meaning of the word and 
ultimately evokes the image of a pig.  

In most instances, however, images fail to 
capture context, which is the main issue the 
NYC couple encountered. In one difficult 
exchange, Stark needed to cancel the 
drinks the two had arranged because of a 
death in the family of a good friend. Goldmark 
thought Stark was simply stiffing him to have 
drinks with her girls and was completely 
confused by the skull emoji Stark had used to 
represent death. 

On the other hand, the two found that emojis 
are particularly good for expressing positive 
emotions and their interactions on their smart 
phones became more flirtatious. Stark 
actually preferred when her man used one of 
several emojis to say ?I love you? instead of 
writing the same thing in words saying that it 
felt ?fuller? and that he became better at 
flirting. Goldman had a similar assessment of 
his newfound emoji expertise concluding, 
?The winking bunny goes a long way!" 

7:09 PM

Adam: I?m going shopping for 
fruit & veg, fish & meat

Liza: Great! Can you buy bread please?

Adam: I will buy bread too

Liza: Did you see that 
we don?t have any milk?

7:47PM

Adam: I didn?t buy milk!

Liza: Ha! It?s ok!

Liza: You should check your messages!

7:09 PM

7:47PM

Cocktales

Expressing Emotion with Emoji

Sl ingsby Fizz
- 40ml Slingsby Gin 
- 60ml pink grapefruit  juice
- 10ml elderflower syrup
- 20ml sugar
- 30ml soda water

Preparation: 

Shake all ingredients together on ice and 
strain. Serve over ice in a highball and 
garnish with a fresh grapefruit wedge and 
tarragon sprigs

Shopping wi th Emoj i

I
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oes money buy happiness? You 
might think so whilst strolling 
along the Stray, soaking in the 
smiles of the people of Harrogate 

and indulging in their luxury. But around the 
world a trend is growing that believes money is 
of secondary importance, a trend being led by 
the small mountain nation of Bhutan.

Until the 1960s, Bhutan, an absolute monarchy 
steeped in its Buddhist traditions, was 
completely closed off to the modern world. But 
since its accession to the United Nations in 

1971 the country?s 
overall well-being has 
skyrocketed: infant 
mortality rates have 
plummeted, life 
expectancy has soared 
and nearly 100% of 
children are enrolled in 
school. That same year, the country?s leaders 
eschewed the main metric used by its UN 
peers to gauge well-being - Gross Domestic 
Product (GDP) - and introduced its own 
metric, Gross National Happiness (GNH). 
Coincidence? Possibly. 

The landlocked nation?s newly enlightened 
rulers defined GNH by four principles - 
sustainable development, environmental 
protection, cultural preservation, and good 
governance - principles to which Western 
leaders began to pay attention particularly 
after 2008?s financial crisis. David Cameron was 
perhaps the most vocal Western politician in 
favour of including GNH criteria in economic 
reports, calling ?society?s sense of wellbeing?  
the central political challenge of our times.? 
Good to Cameron?s word, the Office for 
National Statistics Report first modified its 
economic indicators to include well-being in 
2014 with measures that included ?how 
well-off people are feeling.?

Certainly there are things to be said for 
considering general well-being aside GDP 
figures: there are plenty of cash-poor people 
who are perfectly content with their lot in life 
and study after study shows that the pursuit of 
material wealth makes people more miserable. 
Even the Nobel Prize-winning American 
architect of GDP, Simon Kuznets, declared his 

model flawed upon its release during the Great 
Depression because of its lack of measurement 
of social wellbeing.

But at the same time, correlations between 
GDP and the overall happiness abound. The 
happiest countries in the world according to 
the UN?s World Happiness Report are all rich 
countries like Switzerland, Finland and Canada 
that enjoy peaceful societies, 
high standards of living and top-notch 
social welfare. 

So where does GNH pioneer, Bhutan, where 
70% of the population don?t have electricity 
and over 25% live below the extreme poverty 
line of $1.25 (£0.81) per day, place on the 
UN?s list? Right in the middle at 79 out of 158 
surveyed countries. At the same time, 
Bhutan ranks towards the bottom 10% of all 
countries in terms of GDP at 168 out of 193 on 
the UN list. With such a gap between GNH 
and GDP standings, perhaps there is 
something to say for the country?s 
groundbreaking gauge after all. 

The answer isn?t quite yet as crystal clear as 
the spring water from the Harrogate of the 
Himalayas, but we?ll take comfort in knowing 
that happiness in the UK remains high, 
especially now that we can all toast our cheer 
with a glass of our Harrogate?s Slingsby Gin.

Sl ing &  IT
- 40ml Slingsby Gin
- 40ml Cocchi Torino Vermouth

Preparation: 

?Throw? the ingredients. Serve in a small 
cocktail glass and garnish with an orange 
twist Throwing is a mixing technique that 
uses two shakers with the liquid being 
poured from one to the other ideally with 
one shaker higher than the other. Fill the 
top shaker with ice and strain into the 2nd 
shaker. This technique allows for aeration 
and chilling of the drink without over 
dilution from shaking.

Lessons in 
Happiness
from the Harrogate of the Himalayas 

Measur ing happiness 
by sm i les i n  Bhutan

D
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The
Great

Spas of 
Europe

What happened to Harrogate?

Great  Spas 
of Europe 

proposal  to 
UNESCO

Aust r ia
Baden bei Wien, Bad Ischl

Belgium
Spa

Czech Republ ic
Karlovy Vary, Mariánské 

Lázn?, Franti?kovy Lázn?, 
Luha?ovice

France
Vichy

Germany
Baden-Baden, Bad 

Kissingen, Bad Ems, Bad 
Homburg vor der Höhe, 

Wiesbaden, Bad Pyrmont

I taly
Montecatini Terme

UK
The City of Bath Spa
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For centuries, inhabitants of the 
British Isles have flocked to the town 
of Harrogate for the healing properties 
of its waters and to ?relax, indulge and 

socialise? as Slingsby Gin likes to put it. Despite its 
popularity, Harrogate is but one of many spa 
towns around Europe, all of whose claim to fame 
originates with their healing waters. Several of 
these spa towns have been put forward for deeper 
recognition by the world?s leading protector of 
human accomplishment, the United Nations 
Educational, Scientific and Cultural Organisation 
(UNESCO). But despite its stellar spa credentials, 
Harrogate has not been recognised. 

UNESCO maintains ?tentative lists?, proposals that 
member countries make and which are under 
examination for acceptance under the 
organisation?s special heritage protection. Seven 
nations - Italy, Austria, Belgium, the Czech 
Republic, France, Germany and the UK - compiled 
and entered The Great Spas of Europe list in July of 
2014 to recognise ?places for healing pain and 
disease with mineral waters generally before 
industrial medication developed in the 
Nineteenth Century.?

Dozens of spots throughout Europe could have 
been designated as spa towns: in England alone 
22 places including Harrogate are considered spa 
towns. But the list contains a mere 16 sites: 4 in 
the Czech Republic, 6 in Germany, 2 in Austria, 1 in 
Belgium, 1 in Italy, 1 in France and 1 in England.

Why these 16 towns over others? The most 
important criterion is the development of the 
town around their spas including buildings built 
specifically for the spas complemented by 
architecture reflecting the leisurely activities such 
as theatre-going, casinos, libraries, cafés and 
hotels to entertain and lodge visitors. The urban 
thermae-focused centres of the 16 grew 
organically into green spaces and parks through 
which health tourists strolled as part of their spa 
treatments and which contributed to the 
?aesthetically extraordinary ambience? of each 
town. To make the list, the spa buildings, parks 
and ?various small architectural objects (that) 
increase the quality of trips and experience? must 
all be intact and continue to attract visitors for spa 
visits today.

Another element of the Great Spas of Europe 
candidates is their ?testimony to the development 
of medicine.? All became the towns they are today 
due to an influx of people seeking the perceived 

benefits of their mineral and thermal waters and 
participating in hydrotherapy, bathing, mud 
treatments and drinking cures. Finally, the 16 
contenders influenced the development of other 
spas around Europe and welcomed guests from 
all over the continent - especially the wealthy and 
royalty -  from the 17th Century onwards 
transforming them from local villages to 
cosmopolitan towns, embodying some of the first 
tourist destinations and ?greatly assisting in the 
transformation of society? through the spread of 
cultural understanding and democratisation. 

With these criteria, it seems strange that 
Harrogate has not made the list. The town?s 
growth over the centuries has been due primarily 
to its restorative springs first discovered in 1571, 
springs which caused its popularity to soar in the 
Victorian Age, precisely the time most emphasised 
in the UNESCO application. Harrogate holds 
theatres, cafés and hotels all built around the 
spa-visiting crowd as well as the spa architecture 
in the form of the Royal Pump Room at its heart. 
The Stray, the town?s 200-acre public park pocked 
with springs, is just one of the green spaces where 
health tourists took in the air after taking in the 
waters. And foreign diplomats, primarily from 
Russia, frequented Harrogate as its popularity 
grew in the latter half of the 19th Century. 

On the other hand, the British spa town of Bath 
has made the list. Apart from its contribution ?to 
the spread of ideas of the Enlightenment? and 
?medical theories and practice,? the primary 
reason that Bath is included on the list over 
Harrogate seems to be its history dating back over 
two thousand years to Roman times. The 
towns primary attraction remains the Roman 
Baths (pictured) with architecture that dates back 
to about 60 AD and which was gradually built on 
over the centuries primarily in the 18th and 19th 
Centuries. 

Today, over 1 million visitors visit the baths of 
Bath every year, perhaps one of the reasons why 
Harrogate has not been recognised as one of the 
Great Spas of Europe: the town of Slingsby Gin 
attracts about 1/3 of the annual visitors that Bath 
does most of which come for the towns most 
recent identity as a conference destination, an 
identity that just the same originates with its 
initial popularity as a spa town. 

On the following pages, we take a peek at six of 
the sixteen relaxing destinations where you can 
enjoy a spa and a Slingsby! 

F
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Spa - Belgium Spa?s waters have 

garnered such fame over the centuries that it 
became the default name for towns with healing waters the 
world over. The original spa town?s waters? were exported as 
early as the 16th Century and after Russia?s Peter the Great 
visited in 1717 to experience ?the cure?, the town?s 
popularity exploded, becoming known as the ?café of 
Europe.? The town today maintains its spa heritage with 
architecture such as Les Bains built in the 1860s and more 
modern resorts like Les Thermes de Spa. 

Vichy - France Known as the ?reine des 

villes d?eaux? (queen of spa towns), Vichy has 
enjoyed association with its springs for millennia. For 
several hundred years after the Romans first created a 
settlement, Vichy became wealthy due to its thermal 
springs, a wealth rediscovered in the 16th Century when 
prosperous patrons visited the mineral baths for their 
?miraculous? curing powers. In the 19th Century, celebrities 
frequented the town and Napoleon III took a liking to it, 
visiting a number of times during his reign and overseeing a 
redesign of the town?s layout and architecture, construction 
which continued into the 20th Century with the erection of 
the Hall des Sources which houses six of the city?s 13 main 
springs. 

Karlovy Vary - Czech 

Republ ic Karlovy Vary (Carlsbad) is the 

largest spa complex in Europe holding a wealth of hot 
springs including 13 main springs and 300 smaller springs. 
Holy Roman Emperor Charles IV founded the town in 1370 
when the benefits of its springs were already known and the 
town is named in his honour. As train links to Prague and the 
nearby German border town of Eger were completed in the 
second half of the 19th Century, the spa town?s status grew 
and by the start of World War I it attracted over 70,000 
visitors per year. Today, the town maintains its spa fame with 
a number of springs situated within the Mill Colonnade built 
in the 1870s and also holds one of the oldest film festivals in 
the world. 

1

2
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1
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Baden-Baden - Germany 

One of Europe?s most famous spa town?s was first 
established in 80 AD by the Romans and known as 

Civitas Aurelia Aquensis, a name referencing the area?s 
springs as well as the Roman emperors. The German term 
?Baden? meaning ?to bathe? or ?baths? was adopted in the 
Middle Ages but it wasn?t until the end of the 18th Century 
that the city?s spas regained prominence. Throughout the 
19th Century, many health-conscious distinguished 
guested such as Queen Victoria visited the city to take the 
waters and the city?s architecture grew around the spas 
including the Kurhaus and in 1877, Friedrichsbad (pictured) 
both of which are popular tourist spots today. 
Baden-Baden adopted the double-barreled name meaning 
?Baden in Baden? (Baden in Baden state) in 1931 in order 
to distinguish itself from other popular spa towns in the 
German-speaking world including Baden in Switzerland 
and Baden bei Wien in Austria.

Baden bei  Wein - Aust r ia 

Literally meaning ?The Baths near Vienna?, Baden 
bei Wien first rose in popularity during Ancient 

Roman times when it was known as Thermae Pannonicae. 
It is primarily known for its sulphur-rich waters. A fire in 
1812 razed much of the city which was subsequently 
beautifully rebuilt in the dominant Central-European 
architectural style of the time, Biedermeier, including the 
Kurhotel and its esplanade. In the 19th Century, Viennese 
frequented the city after the rail link was built and many 
buildings that still stand today were erected to cover the 
baths such as the Grand Hotel Sauerhof (pictured), 
complete with bust of Ludwig van Beethoven who was a 
regular visitor to the town.

Montecat ini  Terme - I taly 
Known as the ?Italian Carlsbad?, Tuscany?s 
Montecatini Terme has been recognised for its 

sulphuric waters since the Middle Ages but first rose to 
prominence beginning in the 1500s with the Medicis and 
Habsburgs families claiming ownership of the springs at 
different points in time. In the 1770s, baths were first 
constructed to accommodate visitors to the hot springs 
including Tettuccio. 
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H20dius
Bott led Water?s War on Tap 

The spa town of Harrogate is built on 
the fame of its water sources, springs 
that carry an array of minerals 
beneficial to those that drink from 

them. Centuries ago, to capitalise on this fame, 
entrepreneurs in Harrogate and other spa towns 
around Europe created a luxury product, bottling 
and shipping the waters to wealthy patrons who 
believed the waters to improve their well-being 
and which are the first examples of bottled water. 
The first record of water being bottled for 
commercial sale dates back to 17th Century 
England, not in Harrogate, but in the 
Worcestershire spa town of Malvern Wells, 
specifically at the Holy Well where one particularly 
well-known drinks company, Schweppes, began 
large-scale industrial operations in 1850. The 
practice spread throughout the 18th and 
19th centuries at the height of spa water 
popularity when the waters from certain sources - 
including those of Harrogate - were thought 
to carry significant health benefits. Today?s 
household names such as San Pellegrino, Evian 
and Perrier all got their start in bottles towards the 
end of the 19th century. 

In the twentieth century, as government programs 
in the Western world became better at purifying 
water from natural sources for safe drinking, 
bottled water became decreasingly necessary. It 
remained commercially present however 

marginally with total sales of 30 million litres in the 
UK in 1980 and the average American drinking 1.5 
gallons of bottled water per year in 1976. 

But since the 1970s, what started as an industry for 
the well-off so long ago, has since become one for 
us commoners with 2.6 billion litres of bottled 
water sold in the UK in 2014 - an 86-fold increase in 
30 years - and 30 gallons drunk by the average 
American last year, a 2,000% increase in under 40 
years. This year, global sales of bottled water 
are due to overtake those of fizzy drinks to the tune 
of £65.5 billion in annual sales (£2 billion in the 
UK alone). 

But why such a bottled water boom in such a 
relatively short time period. Why do we buy bottles 
full of water from the supermarket when we have 
perfectly drinkable water flowing from our sinks, 
showers and spigots? Why do we fork over up to 
2,000 times more money for a bottle of water rather 
than pouring virtually free water from 
our taps? Like many ?necessities? of modern life, it 
all comes down to clever marketing that generates 
consumer fear. 

Terminat ing the Tap 

Some link the surge of bottled water sales back to 
the 1976 entrance of Perrier into the United States, 
an entrance accompanied by a massive advertising 
campaign that played to the burgeoning yuppie 

T
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generation?s increasing wealth and status 
symbol-seeking. Perrier positioned itself as an 
affordable luxury and Americans lapped it up, 
buying 200 million of the iconic green bottles 
in 1979, a mere three years after the brand?s 
US launch. 

Throughout the 1980s and 1990s, bottled 
water sales soared across the West and a 
proliferation of brands attempting to 
capitalise on the trend ensued. But as 
opposed to Perrier?s initial approach of 
demonstrating its French chicness, new 
brands turned their marketing machines on 
their main opposition: tap water. 
Ubiquitous, clean and free, tap water made 
most people surveyed before the 1970s 
question the need for bottled water, 
skepticism evident in the low sales figures. But 
throughout the 1980s and 1990s, the large 
corporations behind bottled water brands 
began planting the message that tap water 
was unsafe, blowing the most minor of 
municipal water incidents out of proportion 
all the while declaring their own product the 
?pure and safe? alternative. By 1993, 35% of 
Americans said that they bought bottled 
water because they ?worried about tap water 
safety?, a testament to corporate messaging 
effectiveness as water in the United States is 
amongst the cleanest and best regulated in 
the world: the Environmental Protection 
Agency (EPA) releases public data from their 
local water source tests every day. 

The most ironic and scathingly hypocritical 
part of this ?tap is terrible? marketing is that 
one-third of bottled water brands take their 
water from ?municipal sources?, ie, the tap. 
Yes, that?s right: 33% of the bottled waters 
on your supermarket shelves are just filtered 
tap water. 

Even filtered tap water doesn?t always go to 
plan the way the multinational corporations 
behind these brands would like. In February 
2004, the Coca-Cola Company launched its 
bottled water brand, Dasani, in the UK using 
the same formula that had made it a success 
in the US since its 1999 inception. Within a few 
weeks of its launch, reports emerged that the 

water source for Dasani was drawn from the 
mains of the London suburb of Sidcup, a fact 
that was splashed all over the front pages of 
the press with headlines such as ?The Real 
Sting? and ?Coke?s Water Bomb? with many 
references to the 1992 episode of Only Fools 
and Horses when Del Boy nearly successfully 
pulls off a scam with his Peckham Spring 
Water, bottled right from the taps of his 
council flat. 

Furthermore, at some point in the Dasani 
filtering and bottling process, an unhealthy 
dose of bromate - a suspected carcinogen - 
entered the water causing Coke to recall 
500,000 bottles a couple of weeks after the 
bad press. Not long after, Coke pulled the 
Dasani brand from the UK. 
Coke may have had an easier time in the US 
due to more lax regulations. The American 
Food and Drug Administration regulates 
bottled water to much less stringent rules 
than the EPA does with tap water. An 
independent study conducted from 2004 to 
2008 by the non-profit Natural Resources 
Defense Council found that in a test of over 
100 different brands of bottled water, 20% 
contained ?synthetic organic chemicals - the 
types used making plastic - and amounts of 
bacteria in excess of what the European Union 
allows. The study concluded that although 
tap water isn?t always safe, ?there is no 
assurance that bottled water is any safer than 
tap water,? a finding echoed this past June as 
14 bottled water brands in the US were forced 
to recall their product due to the presence of 
E. coli. 

Apart from the notion of nasties in tap water, 
bottled water marketers also attacked its taste 
both directly by stating as such and indirectly 
by insinuation. If you hand a consumer an 
industrial bottle of water and a glass of tap 
water, most will tell you that the bottled water 
tastes better. Yet time and time again, blind 
taste tests show that people can?t distinguish 

The pr oduct  of  pr ofuse 
pr of i t s f r om  plast i c

Can we wash our  
hands of  Big Bev and 
i t s di r t y water ?
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between a glass of bottled water and a glass 
of a tap water and more often than not choose 
tap water as the best tasting. The perception 
of better taste comes down to clever 
marketing: like putting an expensive price tag 
on a cheap bottle of wine makes people think 
it tastes better, images of mountain streams 
with words like ?pure-filtered? and ?crystal 
clear? superimposed on them affect the 
psychology of drinkers. 

Blowing bot t les out  of 
the water  
Bottled water is not all bad. With 
approximately 1 billion people around the 
world, primarily in poor nations, who don?t 
have access to clean drinking water, bottled 
water, no matter how expensive, can act as 
stopgap to quench the thirst of people without 
the immediate means to boil water, often 
done un-environmentally on kerosene stoves. 
But what would prove more effective is to 
work with the governments of the cities and 
countries in which these people live to install 
clean drinking water. Instead of dedicating the 
£65.5 billion the world spends on bottled 
water every year to the multinational 
corporations that control this unnecessarily 
huge market with a 2,000% markup, we could 
divert this money to ensuring clean, municipal 
drinking water for all. Even in the United 
States, public tap water in recent years 
has become underfunded by $24 billion 
(£15.75 billion), partially due to the rise of 
bottled water. 

In Western nations, bottled water provides a 
convenient means of remaining hydrated 
when on the go. But at one point before the 
rise of bottled water in the West, in fact dating 
back to Ancient Greek and Roman times, 
public water fountains were a common site, 
fountains that have since been disappearing. 
For example, a 45,000 seat sports stadium that 

opened in Florida in 2007 was built with not a 
single water fountain, forcing fans to pay up at 
concession stands for bottled water, thus 
pumping more money into a business that 
refused to pump clean city water for 
consumption into it. 

In the UK as well, public drinking fountains 
have gradually disappeared but some are 
fighting to re-introduce them. In 2009 Thames 
Water worked with the City of London to set 
up drinking stations in several 
heavily-trafficked spots and Mayor Boris 
Johnson helped open the first drinking 
fountain in Hyde Park in 30 years. Today, 
there are even smart phone apps such as 
Find-a-Fountain (www.findafountain.org/) 
that lead users to the nearest public tap 
water source. 

But we have a long way to go. Despite the fact 
that in the UK 99.96% of tap water complies 
with European standards as surveyed by the 
Drinking Water Inspectorate, bottled water 
companies continue their war on tap and their 
sales continue to increase at 10% per year. 
They have set up well-funded lobby and spin 
machines that produce fear-mongering 
?studies? with scary headlines such as ?Cancer 
drugs found in tap water? and with names that 
veil their purpose, names such as the UK?s 
National Hydration Council which is 
actually funded by the likes of Coca Cola, 
Nestlé and Danone. 

Like the wealthy visitors of yore to Harrogate?s 
spas and like Slingsby Gin today, we don?t all 
have access to the health benefits of 
Harrogate spring water. But we do have access 
to some of the world?s cleanest, great tasting, 
environmentally friendly, and nearly free water 
sources straight from a feature of every 
residential and business building in the 
country: the tap. It?s time we start drinking 
from it again. 

Bott led Water and 
the Environment

Apart from devious marketing that the 
self-interested bottled water industry 
uses to sell us what we can otherwise 
get for free, we all know that bottled 
water is bad for the environment. But 
how bad? 

in the US alone, 1/2 billion 
bottles of water are 
consumed every week. 
Putting those bottles end to 
end would circle the globe 
more than five times 

80% of plastic bottles end 
up in landfills where it takes 
450 years for a plastic bottle 
to decompose.

many of the plastic bottles 
that we recycle are actually 
shipped around the world, 
creating greenhouse gases 
to transport them and 
ending up in landfills in 
places like India to be 
?downcycled? into new 
products. 

it takes 3 litres of water to 
produce 1 litre of bottled 
water 

bottling water produces 
more than 2.5 million tonnes 
of carbon dioxide annually

17 million barrels of oil - 
enough to keep 1 million 
cars full of petrol for an 
entire year - are used each 
year to produce water 
bottles 

a report by the Earth Policy 
Institute estimates that 
another 50 million barrels of 
oil are used each year to 
process, pump, transport 
and refrigerate bottled 
water 
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Let 's dr ain  bot t l ed water  
down to i t 's l ast  dr op
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